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What Is Product Hunt
Product Hunt is an online community platform where makers share
and discover new tech products. Users submit products, which are

listed by day, and the most upvoted ones rise to the top. It's a
popular way for startups and developers to launch and market new

products.



Product Hunt was founded in
November 2013 by Ryan Hoover as a

simple email list where he and his
friends could share and discover new

tech products. It started with just a few
dozen subscribers but quickly grew to
a few hundred in the first two weeks.

2013 In 2014, Product Hunt joined Y
Combinator about six months after

launching, even though they already
had a growing user base and name

recognition

2014

In 2015, Product Hunt won the "Best
New Startup" award at the Crunchie

Awards, recognizing it as the top
new startup of 2014

2015
As of 2023, Product Hunt has become

one of the hottest sites in tech for
discovering and launching new products.

2023

Product Hunt launched "Ship" in 2017 to
help makers, released "Sip" in 2018
which was shut down in 2019, and

introduced "Launch Day" in 2019 for
real-time launch monitoring.

2016

PRODUCTHUNT JOURNEY



BENEFITS

Improve Initial
Visibility

Valuable Feedback 

Acquiring Potential
Customers

SEO and Backlink
Profile

Trust Building

BENEFITS OF PRODUCTHUNT 

1

2

3

4

5



SECTION 1 - 
PRE LAUNCH ACTIONS 



Community Engagement

Community engagement on Product Hunt involves actively
participating in the discussions and interactions within the
platform to build a strong and loyal community around your
product. 

What is Community Engagement



Community Engagement

Why Community Engagement Matters

Early Traction: Early adopters are essential for product validation and customer
development.

Validation: Community feedback helps refine products and improve user experience.

Network Effects: Engaging with the community can lead to increased visibility and new
connections.



Community Engagement

Product Hunt Discussions



Key Strategies for Community Engagement

Browse through products and upvote
those you find interesting or valuable.

Leave thoughtful comments on
products you have insights or
feedback on. This shows you are an
active and supportive member of the
community.

Upvote and Comment on Products



Key Strategies for Community Engagement

Engage in discussions about various
topics related to products, startups,
and technology.

Share your knowledge, insights, and
opinions respectfully and authentically

Participate in Discussions



Key Strategies for Community Engagement

When you come across products that
resonate with you or have potential,
provide constructive feedback to the
makers.

This shows your engagement and
willingness to support other creators,
which can lead to reciprocal
engagement

Provide Constructive Feedback



Key Strategies for Community Engagement

Identify influential members on
Product Hunt, such as makers and
hunters and follow their profiles.
Engage with their posts, upvote their
products, and participate in
discussions they initiate.
Building relationships with influential
members can expand your network
and increase your visibility within the
community

Follow and Engage with Influential
Members



Product Submission Process
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Submit Product 



Submit URL



Product Information 



Product Tagline



Social Media link



Product Description



Product Topics



Product Categories



Makers Comment



Product Thumbnail



Product Display Images



Product Video



Product Demo



Maker



Additional Makers 



Shoutouts



Product Pricing



Product Promo Code



Funding Info



Launch checklist



Recommended checklist



Schedule or Launch Product 



Schedule Product Launch 
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Product Upcoming Page 

An Upcoming page on Product Hunt allows you to introduce your product to
the community before launch, building anticipation and buzz. It requires a

video or image, clear copy explaining the product.



To ensure a successful Product Hunt launch,
makers can reach out to multiple sources of
support.  The active Product Hunt community,
found in groups on LinkedIn and through
engagement on your "Coming Soon" page, can also
provide valuable tips and feedback from
experienced users. 

Reach out for Support 

LinkedIn And Facebook Community
Reachout’s 



Follow Product Hunt Groups

These groups serve as valuable hubs where
Product Hunt users can connect, share tips and
experiences for launching products, and provide
support to one another.

LinkedIn & Facebook Communities 



SECTION 2 - 
LAUNCH DAY ACTIONS 



Goal for Upvote

During the initial 4 hours of your Product Hunt launch, your product is displayed in
random order, giving every submission an equal opportunity to gain traction.

To maximize your chances of becoming a "Product of the Day" on Product Hunt,
your goal should be to accumulate as many upvotes as possible within the first 4
hours.

By setting a clear upvote goal and executing a strategic plan to achieve it, you can
increase your odds of ranking in the top 3 products.

Upvote Goal for the Starting Hours



Leverage your existing network of friends,
family, colleagues, and LinkedIn / Facebook
community members to help promote your
launch.

Reach out to them ahead of time and ask them
to support your launch by upvoting,
commenting, and sharing your product on
launch day.

Reach out for Support 

Reach Out to Your Pre-Launch Audience



Coordinate your social media promotion
across platforms like LinkedIn, Facebook,
Twitter, and Instagram.

Share teasers, updates, and calls-to-action
in the days leading up to the launch.

Reach out for Support 

Community Engagement 



Share your launch posts on personal
account across multiple platforms like
LinkedIn, Facebook, Twitter, and Instagram 

Spread out your social media promotion
throughout the day rather than front-
loading it all at once

Reach out for Support 

Share Your Launch Posts On Personal
Social Media Accounts



Engaging with comments shows you are
listening to users and helps build relationships.
It's an essential part of your Product Hunt
launch strategy that shouldn't be overlooked.

Reach out for Support 

Reply To All comments



Upvoting comments on a Product Hunt
launch is beneficial because it increases
engagement and visibility, providing valuable
feedback to the product makers and serves
as social proof, making the product appear
more popular and trustworthy to potential
users.

Reach out for Support 

Upvote Reply To All comments



SECTION 3 - 
POST LAUNCH RESULT



Products that rank highly on Product Hunt
are awarded a badge to display on their
website or marketing materials. This badge
provides ongoing social proof and brand
recognition.

Post Launch Result

Product Hunt Top Rank Badge



The Product Hunt newsletter can
significantly boost your product's visibility
and success. It drives substantial website
traffic, leading to increased signups and
revenue. A top ranking provides credibility
and social proof, potentially attracting media
attention and partnership opportunities. 

Featured in the Product Hunt Newsletter

Post Launch Result



Promotion on Product Hunt's social media,
like LinkedIn and especially their Twitter
account with over 300,000 followers,
provides valuable exposure and credibility.
This can drive increased traffic, engagement,
and new signups for your product. 

Promotion on Product Hunt's Social
Media

Post Launch Result



Getting featured in the top 3 on Product Hunt
and then included in their newsletter can
significantly boost your product's visibility.
This increased exposure on the Product Hunt
platform often leads to additional coverage
and features on other tech blogs and media
outlets. 
eg - Theresanaiforthat platform

Other Paltforms Features Your
Product

Post Launch Result



Being ranked in the top 3 on Product Hunt
boosts exposure, leading to more coverage and
backlinks. Building an engaged community and
focusing on meaningful metrics sustains
momentum, improving discoverability and
earning valuable backlinks.

Continue Promoting After Launch Day

Post Launch Result



Don't stop promoting after launch day - continue sharing updates and engaging
with your audience in the weeks following.

Leverage the feedback and insights you gain to improve your product and plan
your next steps

Continue Promoting After Launch Day

Post Launch Result



Thank you!


